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In this week's "At the End of the Day" series by Nuance Healthcare Chief Marketing
Officer, Brenda Hodge, Brenda reflects on Business Roundtable's recently redefined
purpose of a corporation.

| was pleased to read that the Business Roundtable last week redefined the purpose of a corporation.
Previously, corporations were defined to exist primarily to serve shareholders. The Business Roundtable’s
new statement signed by 181 CEOs, is a commitment to lead their corporations for the benefits of all
stakeholders - customers, employees, suppliers, communities, and shareholders.

This direction, if followed, will have a lasting impact on individuals, our communities, and our world.

The Business Roundtable Statement on the Purpose of a Corporation is below and worth reading.

Statement on the Purpose of a Corporation

Americans deserve an economy that allows each person to succeed through hard work and creativity and
to lead a life of meaning and dignity. We believe the free-market system is the best means of generating
good jobs, a strong and sustainable economy, innovation, a healthy environment and economic
opportunity for all.

Businesses play a vital role in the economy by creating jobs, fostering innovation and providing essential
goods and services. Businesses make and sell consumer products; manufacture equipment and vehicles;
support the national defense,; grow and produce food; provide health care; generate and deliver energy;

and offer financial, communications and other services that underpin economic growth.
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While each of our individual companies serves its own corporate purpose, we share a fundamental
commitment to all of our stakeholders. We commit to:

= Delivering value to our customers. We will further the tradition of American companies
leading the way in meeting or exceeding customer expectations.

= /nvesting in our employees. This starts with compensating them fairly and providing
important benefits. It also includes supporting them through training and education that help
develop new skills for a rapidly changing world. We foster diversity and inclusion, dignity and
respect.

= Dealing fairly and ethically with our suppliers. We are dedicated to serving as good partners
to the other companies, large and small, that help us meet our missions.

= Supporting the communities in which we work. We respect the people in our communities
and protect the environment by embracing sustainable practices across our businesses.

= Generating long-term value for shareholders, who provide the capital that allows companies
to invest, grow and innovate. We are committed to transparency and effective engagement
with shareholders.

Each of our stakeholders is essential. We commit to deliver value to all of them, for the future success of
our companies, our communities, and our country.

At the End of the Day... is an expression meaning an assessment of essential facts and truths. It's a
summation of the pros and cons of any situation and a straightforward statement of what really
matters. It's also the title of this blog series by Brenda Hodge, Nuance Healthcare's Chief Marketing
Officer, with insights about leadership, empathetic customer relationships, and marketing techniques.

Tags: Leadership principles

About Brenda Hodge

Brenda leads all aspects of Nuance's marketing function working to
develop the go-to-market approach, building the Nuance brand to drive
growth, and expanding client relationships to increase loyalty. She joined
Nuance from Optum where she most recently served as Chief Marketing
Officer for the Provider Market segment. Brenda's career spans
multinational sales and marketing leadership roles at companies such as
GloStream, Allscripts/Misys Healthcare Systems, and SAS Institute.

View all posts by Brenda Hodge
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